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Global Plastic Campaigns 
 

Year 2018 saw a massive campaign against plastic pollution especially with 
the world ocean day and world environmental day having the same theme of 

“Beat plastic pollution” Most campaigns on plastic pollution supported by 
giant FMCG such as Adiddas, HP, focus more on removal from the ocean for 
recycling with beach clean-up than prevention. Also, the role of research and 

Environmental organization in this cannot be overemphasized in the name 
shaming especially to big brands like Cocacola and P&G, although they 

pushed for more bans so as to plug it at the source. Some of the popular 
campaigns include #Beatplasticpollution, #Breakfreefromplastics, 

#Banplasticstraws. 

As of 1 January 2020, 74 countries have placed bans on light weight plastic 

bags (between 50-60 microns) with varying degrees of enforcement, and 37 
countries imposed a charge per bag instead. These are the two most popular 
methods of phasing out lightweight plastic. The charge strategy have all of 

the same results in plastic bag reduction as a plastic bag ban, with the 

additional benefit of creating a new revenue source. 

Campaign Failure Success 

Ban on plastic 
straws and stir 

Creation of single use 
paper straws with 
plastics for lamination, 
PLA straws. 
 
Green washing with 
products containing 
more toxic substances 
than plastics. 

Refusal of straws 
 
Reusable metal straws 
and biodegradable plant 
based straws with little 
processing 
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Single use wooden stir 

Ban on single 
use soft plastics 
for packaging 

Thicker plastic bag 
production in Mexico 
with the intention for it 
to be reused. 
 
Production of single use 
paper bags with 
laminate. 
 
Price tags on plastic 
carrier bags too low that 
people still want it for 
convenience 

Increased awareness on 
the need to use shopping 
bags. 
 
Price tags on plastic 
carrier bags. 
 
Production of edible and 
biodegradable six pack 
rings. 
 
Provision of return 
options for boxes 

Ban on all single 
use products 

 Emergence of startups 
supporting the reuse of 
plastics; Recup. 
 
Start up into edible plates. 
 
Repurposing old 
corrugated box. 
 
Production of edible and 
biodegradable plates. 
 
100% compostible plates 
from plants with health 
benefits. 
 
Provision of more public 
water utilities for refill. 
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Willingness to have a 
reusable drinking bottle. 
 
Emergence of eco-
designs, eco-packaging 
and eco-friendly living 

Rethinking 
plastics 
Fair plastics 
alliance 

Failed in areas where 
collection is a challenge 
and packaging 
materials are not 
produced locally. 
 
Issues with 
microplastics 
 
emphasis on the value 
rather than the need to 
change in habit 

Cutting down on virgin 
plastic production with 
inclusion of recycled 
plastics. 
 
Increase in the use of 
recycled plastics 
 

  Reinvention of milk man 
model. 
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Extended Producers Responsibility; Learning 
from different spheres 
Extended Producers Responsibility popularly referred to in its acronym as 

EPR. As defined by Thomas Lindhqvist (1990), it is “an environmental 
protection strategy to reach an environmental objective of a decreased total 

environmental impact from a product, by making the manufacturer of the 
product responsible for the entire life-cycle of the product and especially for 

the take-back, recycling and final disposal of the product”. It is based on the 
“Polluters pay” principle and currently accepted globally as a policy 

instrument as opposed to taxation or banning. 

EPR is a waste reduction strategy which is a sub theme in environmental 

protection. It uses financial incentives to encourage manufacturers to 
design environmentally friendly products by holding producers responsible 
for the costs of managing their products at end of life. EPR is based on the 

principle that manufacturers (usually brand owners) have the greatest 
control over product design and marketing and have the greatest ability and 

responsibility to reduce toxicity and waste. EPR shifts the responsibility for 
waste management from government to private industry, obligating 

producers, importers and/or sellers to internalise waste management costs 
in their product prices and ensure the safe handling of their products. The 
producer may also choose to delegate this responsibility to a third party, a 

so-called producer responsibility organization (PRO). PRO’s are intended 
to relieve industrial companies and commercial enterprises of their 

individual obligation to take back used products through the operation of an 
organization which fulfills these obligations on a nationwide basis on behalf 
of their member companies. The aim is to ensure the recovery and recycling 
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of packaging waste in the most economically efficient and ecologically sound 

manner. 
 
Unlike EPR which puts the onus upon the manufacturer only and to many, 

represents a mandatory approach; Product Stewardship, is more robust 
with those saddled with responsibility and has a voluntary connotation. It 

involves all parties including; designers, suppliers, manufacturers, 
distributors, retailers, consumers, recyclers, and disposers – involved in 
producing, selling, or using a product take responsibility for the full 

environmental and economic impacts of that product. By definition; Product 
Stewardship, is a strategy to place a shared responsibility for end-of-life 

product management on the producers, and all entities involved in the 
product chain. 

 
In Nigeria, the extended producers responsibility mandates solely lies on 
NESREA, which is the National Environmental Standards and 
Regulations Enforcement Agency. NESREA's EPR guidelines were 
made based on the combination of EPR principles and more of Product 

Stewardship principles. It is synonymous to guidelines developed for some 
states in the United States such as California. While that of the European 

Union is strictly that of EPR achieved through the Green dot trademark 
licenced by PRO Europe for plastic packaging and focus only on producers 
and retailer, with the retailers acting as the channel for collections. This is 

because EPR has been a practice in most Western European countries prior 
to plastic pollution attaining the status of a global challenge. The Green Dot 

on packaging means that for such packaging a financial 
contribution has been paid by the producer to a qualified national 
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packaging recovery organization. This was set up in accordance with 

the principles defined in European Packaging and Packaging Waste Directive 
94/62 and the respective national law. However, less than 40% of collected 
recyclables are recycled in-country, until recently with increased campaign 

on inclusion of recycled plastics. 
 

In Nigeria, two producer responsibility organisations have been successfully 
initiated. The Food and Beverage Recycling Alliance (FBRA) was created for 
plastic waste while E-waste Producer Responsibility Organisation Nigeria 

(EPRON) manages electronic waste. The best achievement made so far by 
NESREA. Much emphasis has been on collection, neglecting to stir the use 

of collected materials. Figure 2a illustrates the current EPR model which 
does not include the role of state government; the sole custodian of waste 

generated in the state as the case is in Lagos.  
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The modified version of this is described in figure 2b. It describes state 

governments having jurisdiction to regulate the actions of collectors and 
producers. This is best achieved through the type of businesses registered, to 
avoid double regulations.   

 

 
 

In as much as having PRO's established and models developed, the impact 
of these are far-fetched as the regulation for it to operate is currently missing. 

Particularly, is the disbursement plan from FBRA; the plastic PRO's for 
Nigeria, although several collectors have been clamouring for these. Figure 3 
indicates the regulation in Ghana on E-waste as established by Act 917; a 

system that is easy to adopt and modify for waste types that are recyclables 
with the exception of hazardous waste 
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The spectrum of waste covered by NESREA EPR program is quite wide, 

making appropriate class categories difficult. A pertinent example is the 
division of metal cans used in packaging into Aluminium, Steel, Tins and 
other metals, whereas, most beverage cans are made from aluminium. 

Likewise, the subdivisions of e-waste are quite ambiguous, especially in the 
use of the word equipment as the definition of e-waste refers to all electronic 

gadgets that are plugged into a power source that has reached their end of 
life. However, all forms of waste were categorized into four from the 

guideline, which are packaging waste, electronic waste, vehicles, pesticides 
and pharmaceuticals. Table 2;  
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Categories of 
Waste Stream 

Elements of Wastes  

Packaging Materials 1. Plastic (1-7) 
2. Paper 
3. Glass  
4. Tins  
5. Steel  
6. Aluminium  
7. Wood  
8. Laminate and composite  
9. Tetra pak 
10. Metal  
11. Others 

 

E-Waste Materials 1. Computer and electronic 
products 

2. Audio and video equipment 
3. Communications equipment  
4. Leisure & lifestyle 

equipment 
5. Small household appliances  
6. Large household appliances  
7. Electrical and electronic 

tools 
8. Monitoring equipment  

 

End-of-life Vehicles 
and Related 
Accessories 

1. End of Life Vehicles (ELV) 
(Vehicle carcass) 

2. Used tyres 
3. Used oils  
4. Oil filters  
5. Oil containers  
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6. Lead acid batteries and 
accumulators  

7. Airbag  
8. ABS  
9. Shredder dust 

 Chemicals: 
Pesticides and 
Pharmaceuticals 

1. Asbestos  
2. Rubber  
3. Chemicals  
4. Pesticides  
5. Pharmaceuticals  
6. Cosmetics  
7. Paint Products  
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Plastic products and its recyclability by major 
plastic producers 
 

Plastics can be divided into two major types of plastics; thermoset and 

thermoplastics. Once thermosets plastics are cooled and hardened, it retains 
its shape and cannot be returned to its original form. Thermosets can be used 

in auto parts, tires and aircrafts. On the other hand, thermoplastics are less 
rigid. They soften up if heated, return to its original form, can be easily 
molded and extruded into fibers, films and packaging. Hence it is versatile 

in its application. The focus of this review is on thermoplastics as it is the 

ubiquitous form of plastics.  

Plastic Identification and Local Examples 
Generally, plastics are divided into 7 major categories which are coded from 
1 to 7. This is based on the base materials used for manufacturing. This broad 
division excludes PLA (Polylactic acids) which is the most recent type of 

plastic category and believed to be biodegradable as it is made from plant 
base. This is only true in a control environment. To which category do your 

drinking bottle, plastic bowl or shampoo bottle belong to can be identified 
using several methods and tests. This includes feel from touch, water and fire 
test. However, the best means of identification is to check for the plastic code 

printed underneath the bottle within the recycling logo or triangle. 

The best practise for all FMCG companies is to include the type of plastic 
used in the packaging of their product for ease of identification using the 

category code. 

Categories  Name Common uses 
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PET; PET 
Polyethylene 
terephthalate 

Most fizzle drink bottles, bottle water 
and cooking oil 

 

HDPE; High-
density 
polyethylene 

cream bottles, bleach bottles, milk 
containers and shampoo bottles 

 

PVC; Polyvinyl 
chloride 

Bank and membership cards, plumbing 
pipes, electrical installations 

 

LDPE; Low-
density 
polyethylene 

Lady care wrap, sachet water, shrink 
and film wraps 
Plastic bags and food wraps 

 

PP; 
Polypropolyene 

Most plastic bowls, clear food 
containers, chairs, rice and cement bags 

 

Polystyrene Coffee cups, CDs’, disposable food packs 
and cutleries 

 

Others  Tooth paste, sunglasses, large coolers 
and most miniature sized products eg: 
top tea, lipton, hypo packaging 
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Green approaches adoptable by Eateries in 
Lagos 
 
Globally, Eateries and fast food restaurants are the source of polystyrene 
popularly known as styrofoam, a class 6 type of plastic which was 

unrecyclable until recently in 2019. These are food packs, coffee to go, 
disposable cutleries and cups for fizzy drinks. This is so true in Lagos, as 
styrofoams are the second ranked ubiquitous form of plastics after PET and 

massively seen floating in Lagos lagoon from local food vendors. In 
emphasizing the concept of circularity into this sector which has great 

similarity with the green economy, best approaches involve emphasis on the 
Rs of waste management which are Refuse, Reduce, Reuse, Repurpose and 

Recycle. 
In emphasizing the concept of circularity into this sector which has great 
similarity with the green economy, best approaches involve emphasis on the 

Rs before recycling and ensuring that the system loop is closed. 
 

A step worthy of commendation in Lagos is the zeal of high-end eateries and 
fast food to use eco-friendly paper bags for packaging, a strategy adopted by 
very few eateries in Lagos. What comes of the soiled food box is another 

question which can be solved through vermicomposting.  
 

Approaches implementable in Lagos includes; 
 

1. Refuse 
 
Eateries should refuse to use kitchen and bar mats made from plastics and 

go for products made from 100% biodegradable materials. 
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Switch from sponges made from plastics to biodegradable sponges 

2. Reduce Food Waste 

According to the Green Restaurant Association, the average restaurant 
wastes between 25,000 and 75,000 pounds of food every year. What’s an 

environmentally friendly restaurant to do? 
 

● Restaurants should reduce their over dependence on single use 

plastics. This includes straw, plates and cutleries 
● Consider switching from bottled water to an in-house filtration system 

sold cheaper to customers when they come with their drinking bottles 
or ordered in a glass cup. 

● Replace facilities with water-saving toilets to reduce the amount of 
water used with every flush. 

● Reducing energy consumption by investing in energy efficient 

appliances. 

● Offer flexible buying potions and includes kids menu and or family 
options. 

● Reduce the CO2 footprint of their business by going local with their 

food and groceries purchase, purchase organically grown food and 

grow their own produce. 

● To prevent food waste, you can implement the First In, First Out 
(FIFO) method, conduct a food waste audit, or use portion control 

tools. 
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3. Repurpose 

● Include repurposed upcycled products in their interior designs 

4. Reuse 

● Opt for reusable steel straw or biodegradable plant straw rather than 
single use plastic straws. 

● Go for reusable cups and recyclable containers in exchange for single 

use plastics and styrofoam materials. 

● Offer reusable glass cups. 

5. Recycle 

● Swap your regular toilet paper and paper towels with chlorine-free, 
recycled paper 

● Recycle wood boxes, glass bottles, and cardboard 
● have a compost bin. Composting is one of the best steps an 

environmentally friendly restaurant can take to reduce greenhouse 
gases and food waste. 

● Separate organic waste from inorganic waste to make recycling 

efficient. 

Green approaches adoptable by Malls in 
Lagos 
 
In joining the green economy concept and that of circularity, several 
initiatives have been adopted globally in making environmental 

sustainability imprints. Successes in some areas and newer challenges 
created.  
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Some of the adoptable approaches includes; 

❏ Placing a price tag on carrier shopping bags made from single us 
plastics to discourage it request. 

❏ Providing reusable carrier bags made from biodegradable materials 
other than plastics at price that is comparable to those of non-
biodegradable equivalent. 

❏ Running of plastic drive campaigns with NGO’s 

❏ Develop channels for smart plastic bin to ease drop offs for products 
with plastic packaging bought from the mall. 

❏ Provision of waste bins that encourage waste separation by customers 
in the food court area. 

❏ provision of dedicated parking space for bicycles to encourage 
customers to cycle down to the mall. 

❏ use of a sensor-based switch for taps and lighting with energy saving 

bulbs. 

Some of the rising challenges include; 

Creation of more single use products such as paper straw and biodegradable 

plastics. 

Making plastic shopping bags thicker. 

Green washing. 

Banning of plastics rather than single use plastics. 


